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Communication is no 

longer print centric. 

It’s a multiple-media 

proposition. As a result, 

your own companies are 

diversifying and incorporating 

the many electronic techno-

logies that allow you to create 

better solutions for your 

clients. So it is with PINC.  

The new name marks a shift  

in scope of the Association as 

we expand our membership.
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PINC Rebranded as
Visual Media Alliance

Premier Sponsors

Formerly known as PINC, see front cover announcement for details.
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*CGI is alternately called Computer Generated 

Imagery or Computer Graphics Imagery.
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The movies and by exten-

sion TV are not the only 

viewing platforms benefit-

ing from  advanced computer 

technologies that put products and 

people in motion, sometimes in 3D. 

Images in games, websites, presentations, 

smart phones and portable wireless devices 

can also move and shake to communicate.  

And people in what was strictly prepress  

are making it happen. 

For industry veterans, that prepress busi-

nesses have jumped to the leading edge of 

cyberspace imaging should actually be no 

surprise. Their long history of adaptation 

began when as typesetters in the 1980s  

they learned how to handle digital files  

to stay in business. The survivors became  

prepress houses. Now, digital file expertise 

and technology have enabled them to 

broaden their business prospects.

In the Bay Area, a 

number of firms 

offer Motion 

Graphics services 

or CGI.* Three 

representative San Francisco companies, 

XYZ Graphics, Inc., Pacific Digital Image 

and dmax imaging, tell the story of how 

communications and advertising are  

evolving. All three companies started  

out as production for print businesses  

but have morphed into a great deal more 

with services that include photography  

as well as Motion Graphics.

No Standing Still
“XYZ Graphics was founded in 2001 as a 

print production studio. In the past four 

years especially, we’ve seen a shift in how 

our clients, typically advertising agencies 

and corporations, use their assets, espe-

cially for advertising on the web,” says John 

Miazga, Director of Creative Development. 

“At first they expected their print advertising 

to be perfect but on the web quality was not 

an issue. Now everyone is more sophisti-

cated and the ‘good enough’ mentality is  

no longer the standard.”

Pacific Digital Image has a longer history  

in the field but has followed a similar  

path. “PDI has produced high visibility 

imagery for more than two decades,” says 

Alex Lankston, Senior Vice President and 

Managing Director/CTO. “As technologies 

have developed our industry and therefore

our focus has changed. The need to meld 

with broadcast and interactive spaces has 

become more apparent.

       “We see the development of computer- 

    generated, still and motion graph- 

 ics as the natural evolution of what 

 we have always done – which is to 

provide new and innovative ways to 

meet the demands of clientele,” he adds.

     The story is much the same at dmax  

imaging. “Our traditional prepress business 

meant optimizing our customers’ digital 

files,” Bruce Cearns, Plant Manager, points 

out. “It really was not too difficult to start-

ing animating. It was really driven by our 

employees. They want to be on the cutting 

edge and they are constantly pushing  

the envelope.”

Cearns adds, “CGI also requires investment 

in some very expensive software. You need a 

variety of programs from 3D to pure anima-

tion applications and others that help you 

light, animate, and attach special effects to 

images that you already have.”

Miazga says that at XYZ, they have done a 

great deal of cross-training for employees 

who have shown interest and also hired  

new people who are fully trained in CGI. 

“We are using our talent at its best,” he says.

Bound to Grow

Like most CGI practitioners, Cearns  sees 

growth for his company through Internet 

work. “The best use of Motion Graphics is 

for motion pictures and TV because they 

have few bandwidth restrictions.
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3D, animation and special effects are the cutting edge for advertising images 

Graphics Are On The Move

by Noel Jeffrey

Virtual Bill 80 members joined 

us for the last Constructive Cocktail series 

that featured Bill Farquharson discussing 

“How to Get Your Salesmen to Sell Digital.”  

Bill was “present” through a high quality 

remote video hook-up, through which he 

could see and hear the group. A reception 

followed at each location—San Francisco, 

Pleasanton, Sacramento. Another series  

is scheduled for August.

Motion  

graphics  

project produced 

by Pacific Digital Image.

We see the development of computer-generated, still 

and motion graphics as the natural evolution of what 

we have always done.    –ALEX LANKSTON, PDI



3D generates a gigantic set of numbers  

to get crunched and requires intensive 

calculations. We see the Internet as our 

growth potential.” 

He points out that while there are restric-

tions on the data stream on the Internet 

and these require a lot of compression, 

they are also seeing much more coop-

eration among the parties involved, for 

example regarding hosting requirements. 

Lankston says, “In the last decade, 

we’ve seen a continuing and  

accelerating trend towards faster, 

 smaller implementations in the inter- 

active space. With the advent of mobile 

and now tablet-based computing, we see 

that trend pushing further and 

further towards an always-on, 

always-connected audience. There is also 

an increasing demand for motion-based  

and f lexible imagery to satiate that  

growing rate of consumption.”

“Integrated campaigns using print and the 

web are effective,” says Miazga. “Clients 

now see the value in keeping the integrity 

in a campaign as well. For instance, if 

you’re running an ad in a magazine that’s 

sending people to a website, the car in 

print and the car on the web have to look 

as though they are the same car. We work 

closely with our clients and want to be 

ahead of the curve to meet their needs. 

However, the fact is that many are shifting 

to fully digital campaigns with no print 

component.”

“It’s astounding,” says Cearns. “CGI is 

growing so rapidly it’s breathtaking. Our 

print production work is still the largest 

part of our business but the balance is 

changing rapidly.” 
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Wikipedia defines Motion Graphics 

as “graphics that use video and/or 

animation technology to create the 

illusion of motion or a transforming 

appearance. These motion graphics 

are usually combined with audio  

for use in multimedia projects.”  

The article also goes on to state  

that there really is no universally 

accepted definition for the term. 

According to Wikipedia, today’s 

use of the term “Motion Graphics” 

was popularized by Trish and Chris 

Meyer’s book about the use of Adobe 

After Effects, titled “Creating Motion 

Graphics.” This was the beginning  

of desktop applications which 

specialized in video production,  

but were not editing or 3D programs. 

Autodesk’s Maya and 3D Studio Max 

are also widely used for the animation 

and design of motion graphics. 

Adobe’s Flash is perhaps the most 

common application for animated 

Internet graphics. 
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dmax imaging	 www.dmaximaging.com 

PDI	 www.pacdigital.com  

XYZ Graphics	 www.xyzgraphics.com

(Right) CG graphics image by XYZ Graphics.

(Above & right) Two 3D motion graphics projects 

produced by dmax imaging.

Chimes Printing, Richmond, provides 

superior quality Union Label printing to 

the Bay Area and beyond. With expert 

workmanship and a “can do” attitude, 

Chimes offers a full array of services 

including: fine lithography, digital 

printing, graphic design prepress,  

bindery and mailing services. The 

company stands firmly on the idea that 

customer confidence is earned through 

jobs well done. • (510) 235-2388;  

vince@chimesprinting.com;  

www.chimesprinting.com

Printing and Marketing, Inc., Union 

City, offers environmentally sustainable 

solutions for traditional offset and “on-

demand” digital printing with complete 

bindery, direct mail, and fulfillment 

services. The company serves a variety  

	 of customers repre- 

	 senting several dif- 

	 ferent industries 

including: healthcare, government, 

high-tech, manufacturing, and publish-

ing. PMI’s team brings well over 65 years 

of knowledge, passion, and pride of 

ownership to each project, big or small.  

The company writes, “We work with our 

vendors and manufacturers to supply 

products and materials that are cost 

effective and sustainable and we con-

tinue to implement systems internally 

that reduce waste and save energy. The 

key to our success continues to be our 

friendly, responsive, problem-solving 

customer service, ability to deliver 

high-quality, integrated services and 

products and maintain our rapid  

turnaround times.”  

• (510) 931-7000; stacy@pmiink.com; 

www.pmiink.com

Kathy Dickinson and her husband, 

Bruce, own and operate PIP Printing  

and Marketing Services in Yuba City. 

They purchased the business in 2002  

and have ranked in the franchise  

company’s Top 25 for the last five years 

and have been named Best of Yuba Sutter 

for the past five years. They and their 

staff of four provide printing, market-

ing and mailing services to small and 

medium-sized businesses throughout 

the Yuba Sutter Counties and beyond.  

PIP Printing and Marketing Services  

of Yuba City is a proud supporter 

of Pink October, United Way, 

and Make a Wish Foundation.  

• (530) 674-8040; Kathy.dickson@pip.com; 

www.yspip.com 

Domino Amjet, Inc., Gurnee, IL, which 

represents Domino Printing Sciences, 

UK, provides cost-effective solutions  

for in-line printing in ticket, tag, and 

label applications, offering the added 

f lexibility of fully variable imaging. 

“Domino is very engaged in security 

printing and has a full range of inkjet 

solutions to meet the label industry 

requirements,” says Kerri Shoemaker. 

Kerri has been in the direct mail,  

commercial printing industry for 17 years 

and has recently joined Domino as their 

new West Coast Digital Sales Manager. 

primarily selling into the label market. 

She is introducing Domino’s new digital 

press capable of printing six colors on 

substrates up to 13 inches wide with a 

nominal resolution of 1200 dpi. 

• (949) 315-5951; kerry.shoemaker@

domino-na.com; www.dominoamjet.com 

Welcome New Friends
          Crustacean 
                 Bliss

The East Bay Litho Club and Visual 

Media Alliance members donned  

their bibs at the 16th Annual Crab 

Feed at the Colombo Club in Oakland.
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